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Introduction
This project guide was 

designed so that Exchange 
Clubs all across America could reach 
out to their communities to prevent 
child abuse.

It‘s difficult to know how one 
person can make a difference when it 
comes to a devastating problem such 
as child abuse. That’s where the project 
guide comes in.

The following pages include  vari-
ous project ideas that can help your 
Exchange Club make a significant 
contribution in the area of child abuse 
prevention. Whether or not an Ex-
change Club Center for the Prevention 
of Child Abuse has been established in 
your area, these projects still enable you 
to make a hands-on difference in your 
community—one child at a time.

For more information, contact  
National Exchange Club  

Foundation
3050 Central Avenue
Toledo, Ohio  43606  
Phone 419-535-3232 

Fax 419-535-1989 
cap@nationalexchangeclub.org
www.preventchildabuse.com
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Project Idea One
The National Center for Miss-

ing & Exploited Children (NCMEC) 
works with the Federal Bureau of 
Investigation, U.S. Customs Service, 
and the U.S. Postal Inspection Service, 
to prevent sexual abuse of children. 
They have established the national 
Cyber Tipline and the national Child 
Pornography Tipline at 800-843-5678 
(800-THE-LOST).

The Cyber Tipline Program 
is one way for Exchangites to help 
prevent incidents of sexual approaches 
or solicitations towards children while 
online. The National Exchange Club 
has available Cyber Tipline posters, 
brochures and a Power Point presen-
tation for clubs to get involved with 
this program. Clubs are encouraged 
to distribute brochures to parents 
throughout the community and place 
posters in high traffic areas in an ef-
fort to protect children from online 
pornography.

Exchange Clubs can work with 
schools, parent organizations, or youth-
oriented organizations to distribute 
software, such as the BAIRfilter, 
designed to filter out pornographic web 
sites. Clubs can distribute the software 
free or obtain a sponsor. Clubs can also 
ask a representative from an Internet 
Service Provider to speak about filter-
ing systems at a workshop or meeting. 

Following are sections taken 
from the Cyber Tipline Brochure. For 
more information contact the National 
Exchange Club Foundation or visit the 
Cyber Tipline website at www.cyberti-
pline.com.

How well do you know your 
child’s internet use?
•	 How many hours does your child 

spend on the internet?
•	 Does your ISP (Internet Service 

Provider) have different levels of 
access for children/parents?

•	 Computer location—is it in a  
private space or a central location?

•	 Do you know your child’s       
password?

•	 Does your child change tasks when 
you walk in the room?

•	 Does your child have a “Buddy 
List?”

•	 Do you know the users on the 
“Buddy List?”

•	 Do you ask your child who they 
are talking to?

•	 Do they participate in instant  
messages from someone they don’t 
know?

How well do you know the 
facts?
•	 One out of four internet users  

between the ages of 11 and 17 
have received unsolicited sexual 
content online.

•	 One in three girls and one in seven 
boys will be sexually  molested 
before the age of 18.

•	 Seventy-seven percent of those 
who molested boys and 87 percent 
of those who molested girls said 
they were regular users of hard-
core pornography.

(http://www.childwelfare.gov/)

Online pornography in the 
news
•	 USA Today reported 

approximately 30 percent of all 
web sites contain some form of 
adult content.

•	 US News and World Report  states 
pornography in all forms is an es-
timated $8 billion annual business 
and online pornography alone is 
an estimated $300 million annual  
business. 

Recognize the signs in your 
child
•	 Your child spends too much  time 

online.
•	 Finding your child on the internet 

after bedtime.
•	 Your child turns off the computer 

when you walk in the room.
•	 Your child receives phone calls 

from people you don’t know.
•	 You find long distance calls from 

numbers you do not  recognize.
•	 Your child receives mail from  

someone you do not know.
•	 Your child becomes withdrawn 

with no explanation.

Cyber Tipline
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Project Idea Two
Elementary School Student 

Needs: To know the proper way to do 
things. They need to be independent 
and dependent at the same time. 
Elementary schoolers need to form 
friendships, and to be like others 
their own age. They need to test your 
rules and begin to develop their own 
opinions. 

High School Student Needs: To 
become independent from parents and 
accept responsibility for their behav-
ior. They need to develop their own 
identity and beliefs. High schoolers 
need parental support and permission 
to become themselves. 

The brochure also explains the 
concept of discipline, what it is and 
how positive discipline can be effective 
through implementing time out with 
children. Basic rules for taking time 
out are given as a guide for parents.

The brochure is also available in a 
Spanish language edition. For informa-
tion on prices and quantities, see the 
enclosed order form or contact the 
National Headquarters Supply Depart-
ment, 800-924-2643.

Time Out Teddy Posters
Order Time Out Teddy posters from 
the supply department and put them 
up where you will be handing out 
brochures. Donate posters to the local 
police station and hospitals along with 
Time Out Teddy bears.

Time Out Teddy T-shirts
Time Out Teddy T-shirts are available 
in sizes S-3XL. They are made with 
100% preshrunk cotton and feature 
Time Out Teddy and friends, with 
the slogan, “It Shouldn’t Hurt to be a 

How to Take Time Out to be 
a Better Parent

The National Exchange Club 
Foundation has adopted Time Out 
Teddy as its national spokesbear to 
carry the message of good parenting 
across America. Your Exchange Club 
and Center can help by distributing 
Time Out Teddy brochures, posters 
and T-shirts to educate both parents 
and caregivers on a more positive form 
of discipline.

Time Out Teddy Brochures
The popular Time Out Teddy 

brochure provides parents with insights 
on developing positive and effective 
child-rearing skills.  

This attractive, easy-to-read 
brochure points out in a friendly, 
informal manner that parenting is not 
something that just comes naturally—
it is something that is learned by all 
parents. 

The brochure outlines the various 
needs of children for proper develop-
ment. It gives examples of basic needs 
such as: 

Infant Needs: Food, clothing, 
shelter, sleep. Infants also need extra 
warmth, attention, cuddling and eye 
contact—all given in a consistent, 
loving manner. 

Toddler Needs: A safe place 
to explore and stimulation of their 
physical senses through play. They 
need to be allowed to do some things 
on their own, and to learn about their 
bodies. Toddlers need to be read to, so 
that they can learn to talk. 

Preschooler Needs: To be al-
lowed to try new things, as long as 
they’re safe. They need rules that do 
not keep them from developing their 
abilities. They also need our approval 
to express good as well as bad feelings. 

Take Time Out to Be a 
Better Parent

Time Out Teddy
Child ... Take Time Out to be a Better 
Parent.” These T-shirts can be used 
as raffle prizes or donated to a local 
outreach center. They can also be worn 
when you are passing out brochures.

How to Share Teddy’s 
Message
•	 Order an adequate amount of 

Time Out Teddy brochures.
•	 Plan a project to distribute the 

materials at all of your community 
service and fundraising events.

•	 Obtain permission to leave 
or distribute the materials in 
pediatrician, family practice, and 
obstetrician offices; local hospital 
take home packages for new 
parents; Lamaze classes; children’s 
hospitals or pediatrics floors in 
general hospitals; day care centers; 
churches; schools, PTA meetings 
and public libraries; children’s 
services offices; children’s clothing 
or toy stores; and anywhere 
else large numbers of parents 
or prospective parents would 
frequent.
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The huggable Time Out Teddy bear is 9” tall, 
and meets all U.S. government safety standards. 
It is individually packaged to assure cleanliness. 
To order Time Out Teddy bears contact the 
National Headquarters Supply department, 
800-XCHANGE (800-924-2643). 

FOR IMMEDIATE RELEASE
Date:
To:  Assignment Editors/News Directors
From:  Name, telephone number, organization

EXCHANGE CLUB (CENTER) GIVES AWAY 300 TEDDY BEARS

The Exchange Club (Child Abuse Prevention Center) of  _____________ is helping in a nationwide 
fight against child abuse by distributing Exchange’s Time Out Teddy bears to children who have been 
abused, neglected or traumatized. The Club has already distributed nearly 300 bears for placement in 
patrol cars and rescue vehicles to help officers and firefighters better communicate with children who 
are involved in a tragic situation. (Add local information.)

Time Out Teddy, the official teddy bear of the National Exchange Club, is a safe, warm, loving friend 
that serves as a calming tool for a child to hold in a time of crisis.

Exchange, America’s Service Club, is a group of men and women working together to make our 
communities better places to live through programs of service in Americanism, Community Service, 
Youth Activities, and its national project, Child Abuse Prevention. 

# # # 

Sample News Release

Time Out Teddy Bears
Time Out Teddy bears are a 

warm, safe and loving friend to a child 
who has been abused, neglected or 
traumatized. The teddy bear serves as 
a calming tool for a child to hold in a 
time of crisis. Time Out Teddy is also 
an effective icebreaker to help a child 
trust and open up to the person who is 
serving as the immediate caregiver. 

Getting Involved 
There are a variety of ways 

Exchange Clubs and centers can 
become involved in this national teddy 
bear program. 

Clubs and Centers can distribute 
Time Out Teddy bears to local police 
departments to be carried in patrol 
cars. Police officers frequently come 
into contact with children who have 
been abused, involved in serious car 
accidents, fires or domestic violence 
episodes. This program helps police 
officers to better communicate with a 
child who is under stress, upset, and 
fearful. 

Time Out Teddy bears can also 
be distributed to rescue squads to aid 
paramedics in comforting children who 

are involved in accidents. Centers can use the bears as a device for parent aides to 
break the ice when entering the homes of families at risk of abuse or where abuse 
has occurred.

Time Out Teddy bears can also be used as raffle prizes, gifts and even 
as tokens of appreciation, or in conjunction with Exchange Club and Center 
fundraisers.

Generating Publicity 
Organizing a Time Out Teddy project in your community can create positive 

publicity. Teaming up with television, radio and print media will strengthen the 
community awareness of your club. 

When promoting your Time Out Teddy project, be sure to send news releases 
to the local media explaining your project and how it will benefit the community. 
Buy your own Time Out Teddy suit. This life-sized mascot is a great way to draw 
attention to the Exchange Club and its many community events. The kids and the 
media love him, and he’s a great tool for spreading the word. Call Headquarters for 
more information.
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Getting Started
•	 Request a small quantity of inserts from National Headquarters to use in explaining the project to club members and your 

school system administrators.
•	 Form a club or center committee to talk with area school officials and gain their approval.

•	 Coordinate the effort between the schools, club members, center 
staff and any additional sponsors that may be interested. 
•	 Order the necessary amount of inserts from National Headquarters. 
See the enclosed order form for pricing details. Make sure you order 
inserts well in advance of the next scheduled report card.
•	 Provide inserts to each school involved in the program. School 
officials can distribute them to participating teachers for insertion in 
report cards at the time of grading.

Project Idea Three
Help Parents Handle Report 
Card Time

Another effective child abuse 
prevention program involves 
distributing report card inserts 
containing tips for parents. The inserts 
help show parents a positive approach 
to dealing with disappointing grades 
when report cards are brought home.

The program, developed by 
the Exchange Club Center for the 
Prevention of Child Abuse of the 
Trident Area, South Carolina, gives 
parents the opportunity to review the 
grades together with their children. 

The positive tips provided on 
the insert are general enough to be 
non-threatening, yet give parents some 
valuable insights.

Report Card Inserts

 SIT DOWN with your child and look over 
the report card together.

 PRAISE YOUR CHILD!  Find at least one 
good thing on his/her report card, e.g. atten-
dance, no tardiness.

 BE CALM!  Let your child tell you about any 
poor grades or problems.

 ASK how you can help your child do better, if 
improvement is needed.

 ASK what your child can do to make better 
grades.

 MAKE A PLAN with your child’s teacher(s) 
and your child to help him/her do better.

Grade the Grades Together

800-924-2643
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Project Idea Four  

Blue Candle
The problem of child abuse is 

often difficult to see, and generating 
awareness can be difficult to do. 
By using the Blue Candle of Hope 
campaign during the holidays, you can 
encourage those in your community to 
show support for children everywhere.

How?
Simply purchase an electric or 

battery-operated candle and a blue 
bulb. Place your candle in the window 
of a home or business and make 
a statement that children must be 
honored, loved, and cherished. 

Encourage everyone on your 
block or all the offices in your building 
to show their support, as well. Ask 
local churches to display a blue candle 
during their holiday services and to 
make a special note in the bulletin 
about the significance of the blue 
candle.

Getting Publicity
To generate publicity, post flyers 

in stores that carry holiday decorations 

Blue Candle of Hope

as well as in supermarkets, day care centers, restaurants, churches, etc. By calling local radio stations, your club can also air 
public service announcements (PSAs) promoting your campaign. A news release to the local paper can also help to get your 
message out. It would be useful to send flyers to schools, as well, so children learn the significance of the blue candle.

Working with your city government leaders, arrange a candle vigil in your downtown or at a special place in your 
community. Publicize this by sending out news releases well in advance of the vigil to all local media. Send out announcements 
to all churches, synagogues, schools, and community groups. Post flyers with information at local supermarkets, YMCAs, day 
care centers, doctors’ offices, and hospitals. 

This candle vigil will be a great way to involve the entire community in your fight against child abuse. This type of event 
attracts television stations, which means your message could reach beyond your city limits to their entire viewing audience. 

Light one candle for hope

During this holiday season, embrace  
children who have been emotionally, 

physically or sexually abused or neglected  
by placing a candle with a blue bulb  

in the window of your home or business.

Call the National Exchange Club 
Foundation for more information

800-924-2643

Make a statement that 
children must be honored, 

loved and cherished.
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Preventing Child Abuse In 
the Womb

As part of its ongoing mission to 
prevent child abuse, the Foundation 
focuses on preventing sexual, 
emotional, and physical abuse as well 
as neglect. But there is yet another 
challenge that many consider to be 
child abuse in the womb—Fetal 
Alcohol Syndrome (FAS). To help 
meet this challenge, the National 
Exchange Club Foundation is 
conducting an educational awareness 
campaign on the seriousness of 
drinking alcohol during pregnancy. 

What is FAS?
Fetal Alcohol Syndrome is a 

leading cause of mental retardation. 
FAS is a cluster of birth defects that 
develop in infants of women who 
consume alcoholic beverages while 
pregnant. Defects include prenatal 
and postnatal growth deficiency, facial 
malformations, central nervous system 
dysfunction, and varying degrees of 
major organ malfunctions.

When mothers drink alcohol 
while pregnant, their babies could 
have Fetal Alcohol Syndrome or Fetal 
Alcohol Effects (FAE)—the same 
symptoms as FAS, however in a less 
severe form. FAS and FAE are a group 
of birth defects that have no cure. 
People with FAS and FAE have a range 
of problems as severe as being mentally 
retarded to less visible problems like 
difficulty paying attention in school.

The incidence of FAS is estimated 
to be one to three per 1,000 live births. 
It affects more than 40,000 American 

children each year. 
There is no known safe amount 

of alcohol for a pregnant woman. 
When a woman drinks, her baby 
drinks because the alcohol passes 
directly through the placenta to the 
baby.

Symptoms of FAS
The following characteristics are 

commonly found in children with 
FAS:
•	 In infancy, low birth weight, 

irritability, feeding difficulties, sleep 
disturbances, alcohol withdrawal, 
strong startle reflex

•	 Growth deficiencies
•	 Small head
•	 Vision problems
•	 Dental abnormalities
•	 Hearing problems
•	 Craniofacial abnormalities—narrow 

eye slits, flat midface, low nasal ridge, 
loss of groove between nose and upper 
lip, small jaw

•	 Mental retardation, developmental 
delays

•	 Learning disabilities
•	 Neurological dysfunction—attention/

memory deficit, hyperactivity
•	 Difficulty with abstract concepts and 

problem solving
•	 Epilepsy
•	 Behavioral problems 
•	 Organ and body dysfunction—muscle 

problems, bone and joint problems, 
genital defects, heart defects, kidney 
defects.

Fetal Alcohol Syndrome is 100 
percent preventable. 

Collaborative Partners
The Foundation worked closely 

with Double Arc (Applied Research 
& Collaboration for Children 
Affected with At-Risk Conditions) 
in developing an effective FAS 
campaign. Double Arc, established by 
the Sisters of Notre Dame, Toledo, 
Ohio, advocates and provides services 
for the prevention of Fetal Alcohol 
Syndrome. They research the impact 
prenatal and environmental exposure 
of alcohol and other drugs has on 
children. Double Arc maintains a Fetal 
Alcohol Syndrome Diagnostic Clinic 
in Northwest Ohio.

Conduct an FAS Campaign
The Foundation is encouraging 

all Exchange Clubs to call the National 
Headquarters Supply Department and 
order brochures to pass out to schools, 
doctors’ offices, hospitals, etc. The 
brochures are available for a nominal 
fee. More importantly, if you have 
a friend who is pregnant and using 
alcohol, please tell her about FAS. 

Project Idea Five
Fetal Alcohol Syndrome
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Project Idea Six
Blue Ribbon 

The blue ribbon symbolizes the 
more than 3.2 million reports of abuse 
each year to Child Protective Services 
(CPS) throughout the United States. 
During the month of April, Child 
Abuse Prevention Month, Exchange 
Clubs can conduct a local Blue Ribbon 
Campaign. 

The campaign focuses on 
distributing Blue Ribbon cutout cards 
and Blue Ribbon pins to raise funds 
both locally and nationally. 

Each Exchange Club is asked to 
distribute either Blue Ribbon cutout 
cards or pins throughout the club’s 
community to symbolize hope for 
those affected by child abuse.  

Blue Ribbons can be purchased 
from the National Exchange Club 
Supply Department. Cutouts are 
sold for $18 in quantities of 250, 
and pins are sold for 30 cents each, 
minimum order of 50. Your club 
should distribute the cutouts or pins 
to the public for a minimum donation 
of $1, and contribute the proceeds 
to a 501(c)3 nonprofit organization 
such as the National Exchange Club 
Foundation or a local Exchange Club 
Child Abuse Prevention Center.

Organize Your Campaign
 1. Select a Blue Ribbon 

campaign chairperson.
2. Order campaign materials 

from the National Exchange Club 
Supply Department. 

3. Give a quantity of Blue 
Ribbon cutout cards or pins to each 
member prior to the month of April. 
Explain that the goal is to distribute 
cutouts or pins for those affected by 
child abuse, and to involve the entire 
community. Have members distribute 
and sell the Blue Ribbons for a 
minimum donation of $1 during the 
month of April, National Child Abuse 
Prevention Month. 

4. Have members recruit area 
sponsors such as grocery stores, 
convenience stores, coffee shops, banks, 
schools, restaurants, shopping centers, 
strip malls, governmental offices, 
toy stores, pizza chains, gas stations, 
corporations, day care centers, religious 
organizations, etc., and distribute Blue 
Ribbon cutouts and pins. 

5. Send out news releases to 
local media, informing them of your 
club’s involvement in the national Blue 
Ribbon Campaign. Include a complete 
list of sponsors for additional publicity. 

6. Collect funds from all 
participants and sponsors. Donate 
funds raised to a local child abuse 
prevention organization or the 
National Exchange Club Foundation.

7. Promote your success to 
local media through news releases or 
follow-up calls to newspapers, radio 
and television stations. This might be a 
great photo opportunity for your club. 

Blue Ribbon Cutouts
The Blue Ribbon cutouts are 

two-color, with the theme “Making A 
Difference in the Life of A Child.” This 
attractive card has a place for the donor 
to write his or her name. 

Blue Ribbon Pins
There are several styles of Blue 

Ribbon pins available through the 
Supply Department for distribution 
to the general public. Plastic campaign 
pins are 30 cents each, minimum order 
of 50, and can be used for a variety 
of promotions. Also available is an 
enamel Blue Ribbon pin and a crystal 
Blue Ribbon pin. For information on 
prices and quantities, see the enclosed 
order form or contact the National 
Headquarters Supply Department, 
800-924-2643.

Blue Ribbon
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Project Idea Seven 

What Can You Do?
Your club can conduct an easy 

and effective Shaken Baby Syndrome 
campaign during April, National 
Child Abuse Prevention Month, or 
September, Baby Safety Month. The 
main goal of this national effort is to 
educate the public about the effects of 
shaking a baby.
•	 Distribute literature during local 

high school sporting events. 
Ask the school’s PTA or other 
parenting groups to participate. 

•	 Display billboards throughout 
your city or county.

•	 Contact local fire departments to 
host a Shaken Baby Syndrome 
fund drive by collecting funds 
from the community.

•	 Provide local newspapers with 
story ideas about your Shaken 
Baby Syndrome campaign. Ask 
them to run complimentary ads 
promoting the prevention of SBS, 
and to print an information box 
on  “Coping With Crying,” for  
parents who may need some extra 
advice (see brochure).

•	 Ask local television stations to 
broadcast a week-long series on 
Shaken Baby Syndrome and child 
abuse prevention. 

•	 Display literature on Shaken Baby 
Syndrome in libraries, daycares, 
schools, doctor’s offices, police 
stations, social service offices, etc.

•	 Encourage hospitals to include an 
SBS brochure in their new parent 
kits and during Lamaze classes and 
parenting groups. 

•	 Possible community partners may 
also include health departments, 
insurance companies, grocery 
stores, restaurants, nonprofits, 
church groups, toy stores, and 
maternity shops. 

BABIES. Just the word suggests 
warm feelings, tender moments and 
innocent little people who depend on 
parents, grandparents, siblings, and 
other caregivers to love and care for 
them. However, there is another side 
to caring for a baby or small child that 
isn’t talked about much—the feelings 
of being frustrated, overwhelmed, and 
alone. 

These are normal feelings to have 
while taking care of a baby. After all, 
it is a big responsibility for anyone. 
Many times the stresses of day-to-
day life—fatigue, family problems, 
financial strain, and overworking—can 
make someone reach a breaking point, 
especially if a baby is fussy and crying 
for a long period of time. It happens 
to mothers, fathers, family members, 
day care providers, friends and even 
teenagers who are babysitting for just a 
few hours a day. Unfortunately, babies 
and small children are the victims 
when feelings of frustration result in 
violent shaking to stop the child from 
crying. 

What is Shaken Baby 
Syndrome?

When a baby is vigorously 
shaken, the head moves back and 
forth. This sudden whiplash motion 
can cause bleeding inside the head 
and swelling that increases pressure 
on the brain, resulting in injury to the 
baby. This is known as Shaken Baby 
Syndrome (SBS). A baby’s head and 
neck are susceptible to head trauma 
because his or her muscles are not 
fully developed and the brain tissue is 
exceptionally fragile. Head trauma is 
the leading cause of disability among 
abused infants and children.

SBS occurs most frequently in 
infants younger than six months old, 
yet can occur up to the age of three. 
Often there are no obvious outward 
signs of inside injury, particularly 
in the head or behind the eyes. In 
reality, shaking a baby, if only for a 
few seconds, can injure the baby for 
life. These injuries can include brain 
swelling and damage; cerebral palsy; 
mental retardation; developmental 
delays; blindness; hearing loss; 
paralysis; and death. When a child is 
shaken in anger and frustration, the 
force is multiplied five or 10 times 
more than if the child had simply 
tripped and fallen.

How Does it Happen?
Often frustrated parents or other 

persons responsible for a child’s care 
feel that shaking a baby is a harmless 
way to make a child stop crying. Other 
times, children become victims when 
a parent or caretaker, not realizing 
how seriously this behavior can harm, 
throws a small child vigorously into the 
air, plays too rough, or hits an infant 
too hard on the back. 

The number one reason a baby 
is shaken is because of inconsolable 
crying. Almost 25 percent of all babies 
with SBS die. It is estimated that 25 
- 50 percent of parents and caretakers 
aren’t aware of the effects of shaking a 
baby.  

Shaken Baby Syndrome
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SBS Campaign Tools
The National Exchange Club 

Foundation has developed a variety 
of Shaken Baby Syndrome tools 
that clubs and centers can use to 
promote local Shaken Baby Syndrome 
campaigns. These include:

SBS Brochures: For a limited 
time, the first 200 brochures are 
free, additional ones are available for 
a nominal fee to Exchange Clubs, 
Exchange Club Centers, and other 
child advocacy organizations who want 
to conduct a Shaken Baby Syndrome 
campaign in their community. 
The brochure is a comprehensive 
and educational piece that details 
important information on Shaken 
Baby Syndrome. The theme, “Babies 
are fragile. Please don’t shake a child” 
along with the egg babies artwork is 

also included on the brochures. 
SBS Billboards: Available from 

United Grafix. Please contact Mike 
Osbourne at United Grafix, 800-354-
9076. (Unscaled design of billboard is 
on bottom of page.)

Posters: These 11” x 17” posters 
are similar to the billboard, and can 
be purchased in quantities of 10. (To 
order, see enclosed supply order form.)

PSAs: Three video public service 
announcements that focus on the 
dangers of Shaken Baby Syndrome are 
available. These outstanding 30-second 
spots were developed by the Ounce 
of Prevention Fund of Florida. All of 
Exchange was granted permission to 
use the spots. The Foundation logo 
has been added.  Please contact Dan 
Kossoff at White Hawk Pictures, 800-
654-6570 to order.

New PSAs featuring Malcolm Jamal 
Warner, Tia and Tahj Mowry and 
Amy Davidson are available. Submit 
them to television and cable broadcast 
stations or show them at a club event. 
Call us at 800-XCHANGE (800-924-
2643) or visit our website at www.
nationalexchangeclub.org to order 
PSAs.

Babies are fragile. 

Please don’t shake a child.
Learn about Shaken Baby Syndrome.
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Project Idea Eight
 The National Exchange Club 

and its Foundation are committed 
to making a difference in the lives 
of children, families, and our 
communities through the prevention 
of child abuse and to secure the future 
of Exchange.

Child abuse prevention was 
adopted as Exchange’s national project 
in 1979. Since then, the Foundation 
has coordinated a national network of 
more than 100 Exchange Club Child 
Abuse Prevention Centers across the 
United States. 

These centers all share one 
exceptional, common quality, the 
parent aide program. Parent aides 
are individuals who are trained and 
supervised by Exchange Club Center 
staff. This supervision includes an 
in-depth initial training, individual 
conferences, and monthly group 
meetings. Parent aides then enter 
the homes and lives of families at-
risk for abuse, or where abuse has 
occurred. The main goal of a parent 
aide is to help parents learn how to 
cope with life’s daily challenges, and 
how to raise their children in a more 
positive environment. The long-term 
supportive relationship that develops 
between the parent aide and family 
helps to break the cycle of abuse.

To date, more than 545,000 
families and 1.3 million children 
have been helped by the Exchange 
Club Child Abuse Prevention Center 
network.

When an Exchange Club or 
group of clubs decide to develop a 
local Child Abuse Prevention Center, 
the Foundation will assist in all stages 
of development to assure successful 
establishment. The process begins 
by garnering the support of a local 

Exchange Club or clubs in an area to 
determine their interest in developing 
a center and supporting it into the 
future. Once this long-term support 
is assured, a Community Needs 
Assessment is conducted to determine 
the actual need for a Child Abuse 
Prevention Center. 

The Foundation assists clubs to 
identify resources in the community 
that will help meet the needs of a new 
center. As a prospective site progresses 
in its development, the Foundation 
will assist in negotiating contracts with 
the local Department of Social Services 
and other appropriate community 
agencies. In addition, the Foundation 
will work closely with the Exchange 
Club task force to incorporate the 
entity as a nonprofit organization and 
assist in obtaining tax exempt status 
from the Internal Revenue Service 
501(c)(3).

In order to become an 
authorized Exchange Club Child 
Abuse Prevention (CAP) Center, 
a site must submit an application 
as outlined in the Center Building 
Kit (Center Development Manual) 
and be approved by the Board of 
Trustees of the National Exchange 
Club Foundation. This development 
process commonly takes two years 
or more. Until approved as an 
authorized site, an emerging center is 
considered a Center in Development. 
The requirements for becoming an 
authorized site are:
1. Compliance with the Standards 

of Operation and Practice of 
the National Exchange Club 
Foundation. 

2. Designation as a private, non-
profit 501(c)(3).

3. Articles of incorporation.

4. A board of directors, 33 percent of 
whom are active Exchange Club 
members.

5. Agency bylaws.
6. Foundation/center agreement.
7. Operating budget.
8. Funding plan, including:

a. Assurance of the first year’s  
    revenues.
b. A subsequent two-year funding  
    plan beyond the first year.

9. Sponsorship by an Exchange Club.
10. Use of “Exchange Club” in center 

name.
11. Proof of insurance.
12. Provision of Parent Aide services.

If your club is interested in 
developing an Exchange Club Center 
for the Prevention of Child Abuse, 
please contact the Foundation for a 
center development manual. It will 
provide your club with the step-by-step 
process needed to establish a program 
in your community.

Exchange Club Centers 
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Affiliate Programs
Project Idea Nine

The concept of Affiliate Programs grew 
from the desire of Exchange Clubs to 
support child abuse prevention efforts 
in communities where accredited 
Exchange Club Centers do not exist. 
Many Exchange Clubs support existing 
child abuse prevention programs 
in their communities. There was 
previously no formal mechanism in 
place to connect these efforts to the 
services and support systems of the 
National Exchange Club Foundation. 
Affiliate Program status for these 
other Exchange-supported child abuse 
prevention programs extends such 
services, and also provides a means for 
the Foundation to track local Exchange 
Club efforts in the prevention of child 
abuse.

Before granting Affiliate Program 
status to an agency, the National 
Exchange Club Foundation strongly 
encourages Exchange Clubs to support 
established Exchange Club Child 
Abuse Prevention Centers in their 
district or state. If an Affiliate Program 
can comply with the Standards of 
Operation and Practice, it may apply to 
become an accredited Exchange Club 
Child Abuse Prevention Center.

Definition of an Affiliate 
Program
An Affiliate Program is an agency 
that provides child abuse prevention 
services and receives support from one 
or more local Exchange Clubs, but 
does not meet the qualifications for an 
accredited Exchange Club Center — 
for example, it does not provide parent 
aide services — or otherwise does not 
comply with the National Exchange 
Club’s Standards of Operation and 
Practice. 

Benefits
•	 National advocacy and 

representation of child abuse 
prevention interests. 

•	 Training and technical consulting 
services are available in the 
following areas for an hourly fee:  
resource development; long-
range strategic planning; board 
development and evaluation; 
program development and 
evaluation; volunteer recruitment 
and training; staff development; 
quality assurance.

•	 Child Abuse Prevention Month 
kit and Shaken Baby and Fetal 
Alcohol Syndrome Prevention kits.

•	 Regular updates on new and 
emerging issues in the field of child 
abuse prevention.

•	 Access to the Child Abuse 
Prevention listserv, which provides 
fundraising ideas, PR tips, grant 
writing information, parent aide 
updates, and the latest news on 
child abuse prevention. 

•	 Access to the Parent Aide listserv, 
which provides a mechanism for 
parent aides to seek advice and 
discuss issues relevant to the field.

•	 Access to the CAP Services 
website, www.preventchildabuse.
com for information on child 
abuse and prevention issues.

•	 Listing in the Foundation’s 
Program Directory.

•	 Invitation to attend the 
Foundation’s annual Child Abuse 
Prevention Convention and 
Symposium.

•	 The Washington Memorandum 
published by the National Child 
Abuse Coalition, Washington, 
D.C.  This in-depth newsletter 
focuses on legislative issues that 
affect children and families.

The Process
If a club supports an agency and would 
like it to become affiliated with the 
Exchange’s Child Abuse Prevention 
Services, it can request an application 
from the National Exchange Club 
Foundation.  The agency will need to 
send:
•	 A completed application form.
•	 A detailed description of the 

agency’s services.
•	 A copy of the agency’s budget.
•	 Annual dues payment of $100.

Affiliate Program staff are expected 
to maintain contact with an assigned 
Program Specialist of the National 
Exchange Club Foundation. An 
Affiliate Program is not permitted to 
use the Exchange Club name in its 
title.
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Project Idea Ten
A Family Password for 
Personal Safety

KidCode, developed by the 
Committee for Children, is a project 
that is simple to implement. Yet, it 
can have a tremendous impact on 
community awareness of your club or 
center’s commitment to child abuse 
prevention.

It is a protective password chosen 
by parents and their children to help 
prevent abduction by strangers. The 
code word can be any word or phrase, 
the more unusual the better. It can 
be a silly password like “green-tailed 
monkey” or “purple pumpkin eater,” a 
made-up word like “muggly-wumps” 
or even a high-tech password like 
“megabyte.” It should be unique, yet 
easy to remember, and above all, it 
should be a family’s own personal 
password. (Families should not use the 
example words when selecting their 
KidCode.)

Whatever KidCode a family 
chooses, the children should be 
instructed to never go anywhere with 
anyone who does not know that special 
word.

Why Use It?
The disappearance of children 

is a major problem in the United 
States. In many cases, there is a direct 
relationship between abduction and 
abuse. KidCode will not solve the 
problem of missing children, but it 
will help children distinguish between 
people they have permission to go 
with, and people who are likely to 
deceive, exploit, or injure them.

How Can Your Exchange 
Club or Center Help?

The most important thing 
your club or center can do is to share 
the KidCode concept with as many 
families in your community as possible. 
This can best be accomplished through 
the distribution of KidCode brochures 
at schools, day-care centers, shopping 
centers or even special club gatherings. 

The colorful brochure explaining 
the KidCode program, available from 
National Headquarters, is all you need 
to set the program in motion. See the 
order form in this guide for pricing 
information.

Purple PUMPKIN Eater

MUGGLYWUMPS

Green-tailed monkey

Green-tailed monkey

Megabyte
KidCode
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Keeping Kids Safe
Project Idea Eleven

With advancements in communication 
technologies, teens and children 
have become increasingly subject 
to potential on-line, texting, and 
predatorial crimes. The National 
Exchange Club’s Keeping Kids 
Safe Program provides education 
opportunities for empowering parents 
and students to protect themselves 
from internet and cell phone related 
crimes and child predators. Keeping 
Kids Safe projects are most often 
coordinated by our clubs’ Youth 
or Prevention of Child Abuse 
Committees.   

PRELIMINARY 
PREPARATIONS
Review your Keeping Kids Safe project 
with school district representatives 
as well as local law enforcement and 
task force officials. Describe how 
the program focuses on educating 
parents and students on the criticality 
of electronic communications safety, 
and obtain approval from the local 
authorities to proceed. Consider 
whether information will be presented 
at local meetings or through national 
webinars. Identify law enforcement 
officials who are available to lead the 
educational sessions and are authorities 
in the field of internet and cell phone 
safety and the prevention of predatorial 
crimes.     

STEP 1: DISCOVERY
Have your Exchange Club’s Youth or 
Prevention of Child Abuse Committee 
assign a chairperson for your Keeping 
Kids Safe project. Determine the 
funding and resources you will need to 
host educational sessions or webinars, 
and establish a budget. Develop a 

session or webinar schedule that 
most effectively engages the parents 
and students.  Consider recording 
sessions or archiving webinars so that 
additional families will have access to 
the educational information

STEP 2: CONDUCTING 
THE PROJECT 
Have the law enforcement official 
leading the session or webinar suggest 
hardware or software products that 
are particularly effective in protecting 
families from internet, cell phone, and 
predatorial crimes.  Allocate time for 
questions, comments, and interchange 
among the law enforcement official and 
the parents in attendance.  Consider 
partnering with other Exchange 
Clubs to expand the outreach of your 
Keeping Kids Safe project.  Engage 
newer club members by encouraging 
them to volunteer for lead and support 
roles in coordinating the educational 
sessions and webinars.            

STEP 3: PUBLIC 
RELATIONS
While the primary purpose of your 
Keeping Kids Safe project is to protect 
teens and children from internet, cell 
phone, and predatorial crimes, it is also 
important to emphasize the Exchange 
Club name and the potential to do 
more for our children’s safety with 
additional members and resources.  
Feature the program on your club’s 
website and through social media, 
and make sure local media outlets 
are updated and invited to events 
associated with your Keeping Kids Safe 
project.             

STEP 4: FOLLOW-UP
Hold a special meeting or event for 
your club members with school and 
law enforcement officials to review 
the success of your Keeping Kids Safe 
project. Encourage feedback from 
parents and students to assess the 
impact of your project.  Express your 
club’s gratitude to the families for 
their focus on internet and cell phone 
safety and the prevention of predatorial 
crimes.  
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Designate worship services 
during the month of April to 
encourage child abuse prevention 
initiatives and volunteerism.

Health Care Professionals
Conduct a “Parenting Matters 

Forum.” Invite the community’s 
parents to come and listen to health 
care, education, and safety experts 
during an open forum. 

Community Involvement
Develop a “Child Abuse 

Prevention Exhibit” at local shopping 
malls, a popular place to generate 
public enthusiasm and support.

Ask local fast food chains to 
make a donation for each value meal 
that they sell during the month of 
April.

Organize a “Community Unity 
Banquet” that brings together all 
the organizations in the community 
that work on behalf of children and 
families.

Sponsor a “Kids Day at the 
Zoo” for grade school children in your 
community. This educational activity 
can include a lesson on kindness in 
relation to both animals and people.

Coordinate a child abuse 
prevention march at the state capital 
or city hall to help encourage public 
support in your community. Tie blue 
ribbons around the town square.



Working with other groups in 
your community can increase your 
child abuse prevention efforts and 
publicity—for your club and the other 
agencies. Here are some ideas for 
partnering groups and other projects.

Schools
Local high school sporting events 

are excellent opportunities to inform 
the public of your club or center’s 
child abuse prevention efforts. Ask the 
school’s PTA or other groups to allow 
you to distribute blue ribbon pins 
during sporting events.

Organize a poster or essay contest 
on the theme “April is National Child 
Abuse Prevention Month—Treat your 
children well.”

Develop educational child abuse 
prevention programs with PTAs 
and other parent groups to focus on 
subjects such as: how to build your 
child’s self esteem; the connection 
between substance abuse and child 
abuse; and the importance of the 
community’s efforts to prevent child 
abuse.

Law Enforcement
Ask local law enforcement officers 

and highway patrol officers to wear a 
blue ribbon pin during Child Abuse 
Prevention Month.

Fire Departments
Contact volunteer firefighters 

and ask them to help host a roadblock 
during a week in April. Volunteers can 
collect donations at street intersections, 
grocery stores, and other locations. 

Print/Broadcast Media
Distribute public service 

announcements (PSAs) to the media 
for additional exposure of your club or 
center’s child abuse prevention efforts. 
Print and video PSAs can be obtained 
from the National Headquarters 
Supply Department.

Ask local television stations to 
broadcast a week-long series on child 
abuse and how it can be prevented.

Host a “Broadcast Breakfast” 
or other meal event for area media 
representatives to kick-off your planned 
child abuse prevention events. Use 
the event to tell the media about the 
seriousness of abuse and how Exchange 
Clubs and Centers are addressing it.

Libraries
Display literature on child abuse 

prevention for parents who frequent 
libraries, e.g., Time Out Teddy, Shaken 
Baby Syndrome and Child Abuse—
There is an Answer  brochures.

Ask the library to develop a 
reading list for the month of April on 
the different types of abuse and where 
help can be found.

Display a blue ribbon collection 
box at the check-out desk of the library. 
Develop blue ribbon bookmarks which 
can be distributed to children during 
reading hours.
 

Religious Organizations
Ask local churches to sponsor 

classes on positive parenting skills. 
Provide free babysitting.



























Working With Community Partners
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Conduct a Blue Ribbon 
Campaign in your community to 
raise awareness about Child Abuse. 
Blue ribbons are available through the 
supply department. 

Organize a community-wide 
“Child Abuse Prevention Health and 
Safety Fair” to educate residents and 
businesses about the seriousness of 
child abuse. Obtain support from a 
local hospital, law enforcement agency 
and/or Child Abuse Prevention Center.

Contact the local Kappa Delta 
Sorority in your area and coordinate 
a child abuse prevention event with 
their annual “Shamrock Days,” held 
in March. The effort could prove to be 
mutually beneficial.

Sponsor a “Playhouse in the 
Park” as an educational opportunity for 
youngsters explaining what child abuse 
is. Your club can write its own play on 
the topic of child abuse, and possibly 
have local actors donate their time 
to perform the play. Invite the entire 
community to come and watch.





 The Starfish

As the old man walked the 

beach at dawn, he noticed a young 

man ahead of him, picking up 

starfish and flinging them into the 

sea. Finally, catching up with the 

youth, he asked him why he was 

doing this. The young man explained 

that the stranded starfish would die if 

left until the morning sun. 

“But the beach goes on for 

miles, and there are millions of 

starfish,” countered the old man. 

“How can your effort make any 

difference?”

The young man looked at the 

starfish in his hand, and then threw 

it to safety in the waves. “It makes a 

difference to this one,” he said.
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Generating Positive Publicity 
One of the most important facets 

of any child abuse prevention activity 
is public relations and  publicity. 
Creating a positive image about 
your event within the community 
can greatly add to the success of 
the project. The following are some 
guidelines for preparing and sending 
effective news releases, submitting 
television, radio and print public 
service announcements, obtaining 
local government support through a 
mayor’s proclamation, writing a letter 
to the editor and distributing factual 
information on child abuse in your 
community.

News Releases
Releases should be typed and 

double-spaced. Always include the 
name, address, and telephone number 
of someone the media can contact for 
further information.

Remember the five W’s—the 
who, what, when, where and why, 
which represent all of the important 
information that should be part of 
every news release. Some PR people 
also like to include a personal note to 
the editor or news director, along with 
additional literature or a photograph 
about the organization that is 
sponsoring the event.

 Be sure to send releases to all of 
the local media—print and broadcast. 
Print media include daily, weekly 
and monthly newspapers, and even 
community magazines. Broadcast 
media include both radio and television 
stations and, in most communities, 
cable television.

Since both newspapers and 
television are visual media, always 
attempt to set up photo opportunities 
for them.

Send out or hand deliver your 
releases well in advance of the event 
you are publicizing. A lead time of 
10-14 days is usually sufficient. Then, a 
day or two before the event, or even on 
the day of the event, call the editor or 
news director with a polite reminder to 
see if they need additional information.

Public Service 
Announcements

In an effort to continue providing 
clubs and centers with effective 
publicity tools, the Foundation has 
available several pages of exciting and 
creative camera-ready print public 
service announcements. The PSAs 
are printed in standard advertising 
sizes, and are available from National 
Headquarters. The ads can be sent to 
local newspapers, magazines, shoppers 
news and can even be used as bill 
stuffers. 

Video public service 
announcements are a great way to 
promote your club’s charity efforts. 
Call the public service directors of local 
radio and television stations to inform 
them about your club or center’s child 
abuse prevention involvement. Ask 
them if they would consider producing 
some simple spots to help promote 

your upcoming event, or the local 
Center for the Prevention of Child 
Abuse. 
New PSAs featuring Malcolm Jamal 
Warner, Tia and Tahj Mowry and 
Amy Davidson are available. Submit 
them to television and cable broadcast 
stations or show them at a club event. 
Call us at 800-XCHANGE (800-924-
2643) or visit our website at www.
nationalexchangeclub.org to order 
PSAs.

 If your club or center is 
interested in obtaining a copy of the 
PSAs, find out the appropriate tape 
size your television and cable stations 
require. Then contact the National 
Exchange Club Supply Department to 
place your order.

If you choose not to use the pre-
produced spots, you can localize and 
retype the sample PSA script(s) onto 
your letterhead.
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Sample Child Abuse Prevention  
Public Service Announcement

The Hurt is on the Inside

30 Seconds

(Narrator) Sometimes there 

aren’t any warning signs. (pause) 

Sometimes the hurt is on the inside. 

(pause) Just because you can’t see it, 

doesn’t mean it’s not there. (pause)

Child abuse. (pause) It comes in 

many forms and takes many lives. We, 

as a community must do something to 

ensure that our children grow up in a 

safe and healthy environment.

Contact your local Exchange 

Club or Exchange Club Child 

Abuse Prevention Center at (local 

information).

You can be a child’s link to a 

better future.

Contact: 
Telephone:

Sample News Releases & PSAs                    
Child Abuse Prevention

Sample News Release

For Immediate Release  Date:
     Contact: (name and title)  
      (telephone number)

EXCHANGE CLUB JOINS IN NATIONAL CHILD 
ABUSE PREVENTION EFFORT 

The Exchange Club (or Center) of _________________ is joining with 
nearly 800 Exchange Clubs across the country to create greater public awareness 
of the seriousness of child abuse and what can be done to prevent it.

The local Exchange Club (Center) is . . . (include several sentences describing 
local activities, such as the type of event being sponsored, any fund-raising efforts 
being pursued, etc.)

Exchange adopted child abuse prevention as its national project in 1979. 
Now, Exchange is working to address the problem through the public awareness 
efforts of local clubs as well as a network of more than 100 Exchange Club Child 
Abuse Prevention Centers in the United States.

The centers train parent aides who work directly with families who are at-
risk of abuse or where abuse has occurred. Parent aides serve as role models and 
teach positive parenting techniques. To date, the Exchange Club Child Abuse 
Prevention network has helped more than 545,000 families and 1.3 million 
children break the cycle of child abuse.

Exchange, America’s Service Club, is a group of men and women working to 
make their communities better places to live through projects in Americanism, 
Youth, Community Service, and its national project, the Prevention of Child 
Abuse. 

#     #     #
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Sample News Releases & PSAs
Shaken Baby Syndrome

Sample News Release

For Immediate Release  Date:
     Contact: (name and title)  
      (telephone number)

EXCHANGE CLUB HELPS TO PREVENT 

SHAKEN BABY SYNDROME

Throughout the United States, recent news headlines have proclaimed the 
lives of children who have sustained fatal injuries caused by vigorous shaking. 
The death of any child is a tragedy, but the deplorable truth is children will 
continue to die due to Shaken Baby Syndrome. The reason—lack of education 
on the part of parents. These deaths are preventable.

(Local organization) has teamed up with (community partners) to promote 
the month of September as Baby Safety Month, and to educate the public about 
the dangers of Shaken Baby Syndrome. 

As a part of a national effort of the National Exchange Club Foundation, 
(local organizations) will be distributing literature and T-shirts throughout 
the community, educating daycare providers, baby-sitters, parents, business 
professionals, community health organizations and anyone who will listen of the 
horrific facts of Shaken Baby Syndrome. 

Shaken Baby Syndrome occurs when a young child’s head is snapped back 
and forth during violent shaking. It occurs most frequently in infants younger 
than six months, yet can occur up to the age of three. Because a child’s head 
and neck muscles are weak and still developing, shaking a baby if only for a few 
seconds, can injure the baby for life. These injuries can include brain swelling 
and damage, blindness, cerebral palsy, mental retardation, hearing loss, paralysis, 
and death.

A few facts on Shaken Baby Syndrome:
— The number one reason a baby is shaken is because of inconsolable crying.
— Almost 80% of the perpetrators of Shaken Baby Syndrome are male.
— More than 60% of the victims of Shaken Baby Syndrome are male.
— Shaken Baby Syndrome accounts for an estimated 10 to 12% of all deaths due to 
abuse and neglect.
— Thousands of cases of Shaken Baby Syndrome occur each year in the United States.
— An estimated 25 to 50% of parents and caretakers aren’t aware of the effects of 
shaking a baby.

Sample Shaken Baby 
Syndrome Public Service 

Announcement
    

30 Seconds
 
Never, Never, Never Shake A Baby

It can be really frustrating 

when a baby won’t stop crying. You 

try everything to calm the baby, but 

no luck. The crying is driving you 

crazy. What do you do? Well, what 

you DON’T do is shake your baby. 

Shaking your baby can cause blindness, 

brain damage, learning disabilities or 

even death. So when your child won’t 

stop crying, take a break, call a friend 

or play some soothing music. Just 

never, never, never shake a baby. 

Brought to you by (radio station) 

and the National Exchange Club 

Foundation. (Or add local sponsor 

information here.)

Contact: 
Telephone:
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Sample News Release

For Immediate Release  Date:
     Contact: (name and title)  
      (telephone number)

Blue Ribbon Campaign Aims to  
Prevent Child Abuse 

The Blue Ribbon symbolizes more than 3.2 million reports of child 
abuse received by Child Protective Services (CPS) each year. In an effort to 
address this problem and create greater public awareness and participation, the 
Exchange Club (Center) of (city) is participating in a National Blue Ribbon 
Campaign for the prevention of child abuse. Club members will be distributing 
thousands of Blue Ribbon cutout cards and pins for a donation of $1 throughout 
(community). During the month of April, National Child Abuse Prevention 
Month, the Exchange Club of __________ will be joining hundreds of other 
Exchange Clubs throughout the country to address this tragic problem and help 
those who have been affected by child abuse and neglect. 

Proceeds for this effort will benefit the Exchange Club Center for 
the Prevention of Child Abuse of __________ (or other child advocacy 
organization). The Center serves approximately _______ children and parents 
who are striving to eliminate abuse from their daily lives. (Or other facts from a 
local charity.)

Blue Ribbons can be obtained from the following locations:   
(Also add other important campaign details.)

Child abuse prevention was adopted in 1979 as the national project of the 
National Exchange Club. Since then, the National Exchange Club Foundation 
has organized a nationwide network of more than 100 Exchange Club Child 
Abuse Prevention Centers, and has helped approximately 1.3 million children 
and 545,000 families break the cycle of child abuse and neglect. Each Center 
participates in the parent aide program. Parent aides are trained individuals who 
enter the homes of families at-risk of abuse or where abuse has occurred. The 
supportive relationship that develops between the parent aide and the family 
helps break the cycle of abuse. Help make a difference in the life of a child and 
buy a Blue Ribbon today!

Sample News Releases & PSAs
Blue Ribbon Campaign

Sample Blue Ribbon 
Campaign Public Service 

Announcement

Blue Ribbon Campaign

30 Seconds

The Exchange Club of 

_________ cares deeply about 

children. Members are raising funds 

for their Blue Ribbon campaign to 

stop child abuse here in (community). 

Members will be distributing Blue 

Ribbon cutouts and Blue Ribbon 

pins to the general public for $1 each. 

Blue Ribbons can be purchased at the 

following locations: __________. 

The Blue Ribbon symbolizes 

nearly 3.2 million reports of child 

abuse or neglect each year, nationally. 

Show your support and help make a 

difference in the life of a child. Buy a 

Blue Ribbon today!

Contact: 
Telephone:
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Sample Proclamation  
Proclamation for Child Abuse 
Prevention Month

Another effective way of 
promoting your child abuse prevention 
activity is to obtain endorsement from 
local government officials during 
National Child Abuse Prevention 
Month (April). Write or call your 
mayor, county commissioner or 
other official in February or March 
to obtain a proclamation for Child 
Abuse Prevention Month. You may 
want to work with the official’s office 
to set up a news conference when the 
proclamation is signed. To ensure 
the widest media coverage, send out 
news releases and arrange for the 
proclamation to coincide with a child 
abuse prevention activity.

Letter to the Editor
 Stating your opinion to the 

editor of a magazine or newspaper 
about the importance of child abuse 
prevention is a great way of obtaining 
additional exposure. A well-written, 
thought-provoking letter on such 
an important issue will most likely 
get printed. Adapt and retype the 
following letter onto your letterhead. 
Send it to your local newspaper’s 
Opinion Page editor or editorial editor 
at least two weeks before you want it 
published. (Don’t forget that weeklies 
and suburban papers often provide 
more coverage.)

Sample Proclamation
WHEREAS, child abuse is a serious and growing problem affecting more than 3.2 million 
of our nation’s children annually and (number) of children locally; and
WHEREAS, this societal malignancy called child abuse respects no racial, religious,  
class or geographic boundaries, and, in fact, has been declared a national emergency; and
WHEREAS, the (name of your Exchange Club and/or center), through its support of 
parent  aide programs, parenting classes, educational programs and community service 
activities, is making significant progress in stopping this crime against families and children;
NOW, THEREFORE, as (official’s title), I hereby proclaim that the entire month of April 
(or specific time of the year you are implementing child abuse prevention activities) shall be 
observed as Child Abuse Prevention Month in (community), and I urge all citizens to use 
this time to better understand, recognize and respond to this grievous problem;
AND, FURTHER, I congratulate the Exchange Club (and/or center) for its continued 
success in helping families break free from the cycle of child abuse.
ADOPTED this ______day of ________________________ by
   _____________________________ in     
        (official)
  _______________________(community)

Sample Letter
Dear Editor:

The headlines remind us daily that child abuse remains a serious and growing problem. 
Each year, more than 3.2 million suspected cases of child abuse and neglect are 

reported. Many more are unreported. Locally, (number) reports were made. That’s why it is 
important for citizens to know that everyone can do something to help prevent child abuse. 
Know the warning signs and how to report a suspected case of child abuse and/or neglect. 
Contribute your time to organizations involved in preventing abuse.

Child abuse prevention has been the national project of the Exchange Clubs since 
1979. The National Exchange Club Foundation coordinates a network of more than 100 
Exchange Club Child Abuse Prevention Centers throughout the United States.

Exchange Club Centers help families break the cycle of child abuse through the use of 
parent aides. These individuals work directly with families in their homes to demonstrate 
proper parenting skills, suggest alternate coping methods, discipline techniques, and 
become much needed friends.

Locally, the Exchange Club of (name) supports (name of child abuse prevention efforts 
or Exchange Club Center) by (list the activities you undertake to support the program). We 
urge readers to get involved and learn more about the problem. Children are too great a gift 
to abuse.
      Sincerely,
      Name, title
      Name of club or center
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Babies are fragile. Please don’t shake a child.
Learn about Shaken Baby Syndrome.

April is National Child Abuse 
Prevention  Month.

Help Protect Our Children.

Camera-ready Art
1.  These camera-ready public service announcements and headlines are designed to help spread the Child Abuse Prevention          
     message throughout your community. Please feel free to incorporate your local information in the advertisements, as long   
     as the Exchange Club logo is prominently displayed. Local printers can assist you with this effort. 

2.  Use these public service announcements in conjunction with your local campaign during the month of April, National      
     Child Abuse Prevention Month, and all year long.

3.  Contact your local daily and weekly newspapers, shoppers news, area magazines, corporate newsletters, hospital newsletters      
     and publications, religious organizations, etc., and request complimentary placement of these ads for your campaign. 

4.  Additional artwork is available in the member area of our website: www.nationalexchangeclub.org/memberarea.

April is National Child Abuse Prevention Month.
Babies are fragile. Please don’t shake a child.

Parenting...
it’s challenging, 
but rewarding.

800-924-2643

1 COLUMN 2 1/4” WIDE X 2 1/2”HIGH
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Babies are fragile. Please don’t shake a child.
Learn about Shaken Baby Syndrome.

Call 800-924-2643

Camera-ready art — Line SCreen 85

2 COLUMN 4 5/8” WIDE X 4” HIGH

Never Never Never 
Shake 

A Child.

800-924-2643

1 COLUMN 2 1/4” WIDE X 2 1/2”HIGH

1/2 PAGE (HORIZONTAL) 7” WIDE X 4 7/8” HIGH

Babies are fragile. 

Please don’t shake a child.
Learn about Shaken Baby Syndrome.

800-924-2643
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Camera-ready art — Line SCreen 133

Take Time Out to Be a 
Better Parent
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08/16/565.08

 
Mission Statement 

Exchange, inspiring communities to become better places to live.

3050 Central Ave
Toledo, OH 43606

Phone: 419.535.3232
Fax: 419.535.1989

info@nationalexchangeclub.org
NationalExchangeClub.org

Vision
A strong America, safe communities, and unified people.


